Aly Schweigert

With 15 years of experience packaging content to build audiences that
convert, my strategic approach centers on tailoring content,
messaging, and distribution to meet audiences where they are.

Director, Content Programming Strategy
American Medical Association (AMA) | Chicago
MAY 2018 - PRESENT

The AMA is the largest non-profit membership organization
representing U.S. physicians. Recruited to lead content strategy, |
advanced to directing non-social digital channel strategy, content
distribution, and a revenue-generating newsletter program.

- Oversee a daily 230K circulation newsletter brand
summarizing healthcare news and promoting AMA content.
The newsletters contributed over seven figures in revenue
over the last two years while also serving as a digital audience
and membership driver.

- Own the AMA’s YouTube channel strategy, growing subscribers
from 28K to 260K (+830%) in three years. Increased organic
views from 630K to 1.4MM in four years.

- Worked closely with IT, email, and news team partners to
develop 19 RSS-fed newsletters - 60% of all subscribers are
member-eligible.

- Developed overall AMA podcast strategy and launched 10
podcast series, earning nearly 2MM downloads all-time.

- Support new channel exploration to determine where our
customers are and to “start fast, fail fast” on new channels
to meet the customer where they are.

- Manage and mentor a high-performing team of three
digital marketers while fostering collaboration across teams.

Marketing Communications Manager
Wolters Kluwer Health | Chicago

JULY 2015 - MAY 2018

Acquired by Wolters Kluwer Health in late 2016, Emmi developed
digital patient engagement solutions for healthcare settings to help
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educate patients or prepare them for procedures.

- Contributed to brand strategy and positioning, product
marketing, and thought leadership content initiatives.

- Developed a product launch campaign for a niche market,
resulting in over 50 qualified mid-size B2C leads.

- Developed lead nurturing campaigns, including automated
email programs and lead scoring to qualify B2C leads who
downloaded or interacted with Emmi marketing content.

- In 2016, exceeded yearly digital lead generation goal by 9%.

Content Strategy Marketing Manager

Cleriti | Cincinnati, OH

JUNE 2014 - JULY 2015

Cleriti was a Cincinnati-based digital marketing agency that specialized

in helping healthcare companies generate leads, build brand
engagement, and grow through content-driven digital campaigns.

- Worked as lead strategist and account executive.
- Managed a 3-member content packaging team.
- Presented monthly KPI reports and provided data-driven

recommendations for whitepapers, blogs, podcasts, and more.

Assistant Writing Center Director
Ball State University | Muncie, IN

JUNE 2013 - MAY 2014

Ball State’s Writing Center offers writing and communication
workshops, tutoring, and mentoring for students and staff.

- Created campus-wide advertising campaigns, developed email
copy, and managed our social media channels.
- Responsible for hiring, bi-annual reviews, and training.

Independent Marketing Consultant
Muncie, IN
MARCH 2009 - AUGUST 2012

Marketing consultant for local small businesses in Muncie, IN.

- Developed various marketing materials, including SEO-rich
website copy and digital ads.
- Wrote and A/B tested lead nurture emails and landing pages;

developed an optimization schedule for updating these assets.

Platinum Award, Digital
Marketing Campaign
(Contributor):

“AMA Physicians’ Powerful
Advocate and Trusted Voice”
2021 AVA Awards

Gold Award, Podcast Series:
“AMA COVID-19 Update”
2021 AVA Awards

Finalist: Association
Publication: “Moving
Medicine Magazine”

2019 Content Marketing
Awards
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